
Master
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organizzazione



consulente
formatore
speaker
content creator
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reels: Shortform
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organizzazione



Il marketing non riguarda più i 
prodotti che realizzi ma le 
storie che racconti
Seth Godin
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Intrattenimento o conversazioni
Instagram vs Progetto Barcelona
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Integrazione on line e off line
Si sceglie on line si compra off line (talvolta)
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Mondo reale vs aspettative
Instagram vs reality
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Consumatori e creators
300 mln in 9 paesi
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Instagram  
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instagram



14

Reels: trend e multi layer

instagram



Reels la centralità dello 
storytelling attraverso 
l’intrattenimento

1
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Reels



Informare
metterci la faccia
creare un mood
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Reels

https://www.instagram.com
/reel/Ct4igtLoJQc/?utm_so
urce=ig_web_copy_link&ig
shid=MzRlODBiNWFlZA%
3D%3D

https://www.instagram.com/reel/Ct4igtLoJQc/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/Ct4igtLoJQc/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/Ct4igtLoJQc/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/Ct4igtLoJQc/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/Ct4igtLoJQc/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA%3D%3D


intrattenere
● puntare all’ironia

utilizzare remix e contenuti
già visti ma rielaborati 

● finto motivazionali
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Reels



Emozionare
musiche strumentali 
sequenza fotografica o video/fotografie
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Reels

https://www.instagram.com/p/CtbR
mdSONeR/

https://www.instagram.com/p/CtbRmdSONeR/
https://www.instagram.com/p/CtbRmdSONeR/


Cucinare
making of
focus su ingredienti
e preparazione
chi cucina è presente ma non invadente
 (come in TV)
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Reels



Viaggiare
le destinazioni
mainstream sono 
viste e già viste, qui metterci
 la faccia è fondamentale se si è tour operator 
(es. Si Vola). 
Se invece si è delle destinazioni è potente 
mostrare il prima e il dopo 
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Reels



Vestirsi
abbinamento e spiegazione
https://www.instagram.com/reel/Crq1JKcvqgG/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
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Reels

https://www.instagram.com/reel/Crq1JKcvqgG/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


Organizzare
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Reels

https://www.instagram.com/reel/Ct6NzkosjJh/
?utm_source=ig_web_copy_link&igshid=MzRlO
DBiNWFlZA==

https://www.instagram.com/reel/Ct6NzkosjJh/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Ct6NzkosjJh/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Ct6NzkosjJh/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


Formare
l’ambito più comune e che richiede il giusto mix di musiche e chiarezza
https://www.instagram.com/reel/Cphts4JjJ53/?utm_source=ig_web_copy_li
nk&igshid=MzRlODBiNWFlZA==

23

Reels

https://www.instagram.com/reel/Cphts4JjJ53/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cphts4JjJ53/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


Motivare
in un ambito costituito da frasi 
motivazionali, metterci la 
faccia e spiegare è 
fondamentale
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Reels

https://www.instagram.com/p/Cq3M
2X8IVDu/

https://www.instagram.com/p/Cq3M2X8IVDu/
https://www.instagram.com/p/Cq3M2X8IVDu/


Puntare sull’audio
anche personale
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Reels



Reels insights
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Reels



Suggerimenti
usa i modelli
trasforma le tue storie in reels
riutilizza il contenuto usato in 
altri contenuti
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Reels



Strumenti
Capcut
inshot
Instagram
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Reels



Orazio Spoto
@oraziospoto
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Il mio account 
Ig



Orazio Spoto
@oraziospoto
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Il mio canale 
broadcast 



Orazio Spoto
@oraziospoto
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Il mio libro 
scritto con 

Andrea Antoni 


